Textbooks  
Introduction to Data Mining: Tan, Steinbach, Kumar, Addison Wesley./Pearson, 2006 (TSK)
Technology Ventures: Dorf and Byers, McGraw Hill, 2005 (extracts) (DB)

References (An extensive reference list is being provided for course projects and to help with follow course tracks)
Linear Algebra

Linear Algebra, 3rd edition: Strang, Wellesley-Cambridge Press, 2003 
Matrix Analysis and Applied Linear : Meyer, SIAM, 2000

Statistics
Analyzing Multivariate Data: Lattin, Carroll, and Green, Thompson, 2003 (Strongly recommended)

Statistical Models: Freedman, Cambridge Press, 2005

Introduction to Probability and Statistics: Ross, Wiley, 1987
Mathematical Programming, Stochastic Models/Processes, and  StochasticOptimization
Nonlinear Programming, Mokhtar Bazaraa, and CM Shetty, Wiley, 1979
Nonlinear Programming: Avriel, Dover, 1976/2003

Mathematical Optimization and Economic Theory: Intriligator, SIAM, 1971/2002

Stochastic Processes, Sheldon Ross, Academic Press, 1993

Queueing Systems, Gross and Harris, 1993

Dynamic Programming and Optimal Control, Vols 1- 2, 2nd ed, Dimitri Bertsekas,  Athena Scientific, 2000 & 2002

Supply Chain Management and E-Business
 E-Business and Supply Chain Networks, Simchi-Levi et.al, Kluwer, 2003

Supply Chain Management: Tayur and Magazine, Kluwer, 1998
Supply Chain Management and E-Business: Management Science Special Issue (Interfaces) 2003

E-Business Management: Ed. By Shaw, Kluwer, 2003 (Strongly recommended)
Data and Text Mining

Pattern Classification, 2nd Edition: Duda, Hart, and Stork, Wiley,  2001 (Strongly recommended)

The Elements of Statistical Learning: Hastie, Tibshirani, and Friedman, Springer, 2001
Data Mining: Witten and Frank, Elsevier/Morgan Kaufmann, 2005

The Search: Battelle, Portfolio, 2005
Principles of Data Mining, David Hand, Heikki Mannila, Padhraic Smyth, Prentice Hall, 2001
Data Mining Techniques: Berry and Linoff, Wiley, 1997

Data Mining: Han and Kamber, Morgan kaufmann, 2001

Data Mining: modeling Data for marketing, Risk, and CRM: Rudd, Wiley, 2001/2003

Understanding Search Engines, Michael Berry and Murray Browne, SIAM, 1999

Modern Information Retrieval, Ricardo Baez-Yates, Berthier Ribeiro-Neto, Addison-Wesley, 1999

AI

Artificial Intelligence,, A Modern Approach,2nd edition: Russell and Norvig, Prentice Hall, 2002
Introduction to Knowledge Systems, Mark Stefik

New Product Development
Management Science: Special Issue on New Product development, 2001

Setting the Pace in New Product Development: McGrath, Elsevier, 1996
Product Leadership: Cooper, Basic Books, 2005

Developing Products in Half the Time, 2nd edition: Smith and Reinertsen,  1998

The Balanced Scorecard: Kaplan and Norton, HBS, 1996
Entrepreneurship

Engineering Your Startup: Baird, Professional Publications, Inc., 1999 (Strongly recommended)
Marketing and/or Search
Search Engine Marketing, Inc.: Moran and Hunt, IBM Press, 2006

Marketing Research, 4th edition: Malhotra, Prentice Hall, 2004
Marketing Management, Phillip Kotler, Prenctice Hall, 2002.

Marketing Engineering, Gary Lilien and Arvind Rangaswamy, Prentice Hall, 2003

Marketing Models, Gary Lilien, Philip Kotler, Sridhar Moorthy, Prentice Hall, 1992

Intelligent Support Systems for Marketing Decisions, Nikolaos Matsatsinis and Yannis Siskos, Kluwer, 2003

Finance and Financial Engineering
Investment Science: Luenberger, Oxford University Press, 1998
Principles of Corporate Finance, 7th Edition: Brealey and Myers, McGraw-Hill, 2003

Corporate Finance, 7th edition: Ross, Westerfiled, and Jaffe, McGraw-Hill, 2005
Real Options: Trigeorgis, MIT Press, 1996

Real Options: Amram and Kulatilaka, HBS, 1999

Financial Engineering by Stan Pliska, 2001

Theory of Financial Decision Making: Ingersoll, Rowman & Littlefield, 1987

Financial Modeling in Excel: Benninga, MIT Press, 2001

Strategic Management

Strategic Management: Saloner, Shepard, and Podolny, Wiley, 2001
Course Context
This course is intended to be the first in a series of courses in the new Technology  and Information Management Program. The motivation for these courses is to teach students the theory and practice of the technology development and management, through the use of information system based decision making. To these ends the courses will integrate information systems,  technology and  product development, with business issues such as operations, e-bsiness/supply chain management, finance, marketing, and strategy.  

This sequence of core courses will  form the foundation on which other graduate courses in TIM will be built.
